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Market, opinion and social research, including insights and data analytics —
Vocabulary and service requirements
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Annex A (normative) Sampling including access panels

A1
A2
A.21
A.2.2
A23
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A3
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A.4.3.2
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General
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Annex B (normative) Fieldwork
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General
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Qualitative projects
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General
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Complaints and call backs

Qualitative data collection

General

Qualitative participant recruitment
Qualitative participant recruitment validation
Qualitative moderation

Recording of qualitative research interviews and participant confidentiality
Validation of data

General

Validation methods

Checking of data records

Participant re-contact (back-checking)
Monitoring for quality control purposes
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Client reporting for fieldwork methodologies
Quantitative research

Qualitative research

Annex C (normative) Physical observation

C1
C.2
C3
C4

General

Physical observational data collection methodology
Project briefing
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Annex D (normative) Digital observation

D.1
D.2
D.21
D.2.2
D.2.2.1
D.2.2.2
D.2.2.3
D.2.2.4
D.3
D.31
D.3.1.1
D.3.1.2
D.3.1.3
D.3.1.4
D.3.2
D.3.3

General

Proposals and tenders

Proposals and tenders from service provider to clients
Other aspects to be established by the service providers
General

Data cleaning and editing

Sentiment and/or text analysis

Website usage and measurement analytics

Execution of projects

Digital analytics and web analysis data collection

Data collection methodology

Validation of data collection process

Participant safeguards

Weighting

Protection of individuals

Device monitoring

Annex E (normative) Self completion

E.1
E.2
E.3
E.3.1
E.3.2
E.3.3

General

Data collection

Validation of self completion
General

Validation of identity
Validation of response data

Annex F  (normative) Data management and processing

F.1
F.2
F.2.1
F.2.2
F.3

General

Hard copy data entry

Specifications

Data entry validation for paper documents

Accuracy of databases not requiring manual data entry



F.4
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F.4.2
F.4.3
F.4.4
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F.5.2
F.5.3
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F.6

F.7

F.7.1
F.7.2
F.7.3
F.8

F.8.1
F.8.2

Coding
General

Developing code frames for manual and semi-automated coding

Code frame approval

Coding briefing

Code updating

Other categories

Validation of coding

Data editing

Pre-entry data editing
Post-entry data editing

Data cleaning documentation
Weighting documentation
Data file management

Data analysis

Specifications for data analysis
Data analysis validation

Data tables

Data file management
General

Transfer of data to clients
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