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Brand valuation - Requirements for monetary brand valuation

Contents Page
0T =310 o iv
11 o T W T o2 4 ' o PR \'
1 T o - 1
2 Terms and definitioNs ... 1
3 General reqUIFEMENTES .......ooiiiiiciieciier i iisscsssscrr e s s sssssssssr e e e e s ss s s s s sssnn e e e e e seassssmsneeeneseasssssnnnnenssnsssnnnns 2
3.1 TrANSPATENCY ..cceeemeeeeennennnnnnnnnnnnnnnnnsnnnsnssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssnsssnsssnsnsssnns 2
3.2 Y- 11 e 1 3P 2
3.3 L= T o1 2
3.4 SUFFICIBNCY oeiieii it ————————— 2
3.5 ODBJECHIVILY .eeviiiiieeriiiririr i 2
3.6 Financial, behavioural and legal parameters ...........cooo e 2
4 SpPeCific reqUIrEMENLS ... e 3
4.1 (DT od E=T = 14 Lo g I o o 10 4 o o Y- = 3
4.2 ValUu@ CONCEPL ... s s s s nnnnnnnn 3
4.3 Identification of Brand ... s 3
5 Valuation approaches and methods ... s 3
5.1 General CoNSIderations ... 3
5.2 g0 T4 1 T=T= T o] o T- T T 4
5.3 Market apProaCh ... e e s 6
5.4 L= B o o] o - T o S 7
6 Necessary valuation iNPULS ..o —————_— 7
6.1 Market and financial data ... —————————— 7
6.2 Behavioural @SpeCtS ... anannnnn s 7
6.3 I o = = T oo o 9
6.4 Sourcing and use of quality data and assumptions .........ccccccceiiiiiiccccserrr s 10
7 =Y oo o ' 10
8 T =T o= g T =1 o T = 1



		2024-05-02T09:04:32+0000
	DIN Deutsches Institut fuer Normung e. V.
	Dokument ist zertifiziert




